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THE JOURNEY OF A BET

Introduction Andrew Lee

Managing Director, Online
Product and pricing Matthew Warner

Director of Sportsbook Operations

Marketing Alex O'Shaughnessy
Marketing Director
Mobile Juergen Reutter

Director of Mobile
Customer experience Jamie Hart, Director of Customer
Experience and Innovation
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THE IMPORTANCE OF BETTING IN THE UK

e Bettina accounts for 720/0 Of Estimated UK online sports betting
g_ i market share by revenue, 2012
3.7 million UK online gamblers
M Bet365
M Betfair
* 2.7% of the British adult population 4 William Hill
regularly bets online, up from 1.5% " Paddy Power
. S 09 u Ladbrokes
In ep M Skybet
L M BetVictor
* 1.3 million people bet online at 4 Other

least once a month

« Betting is the only category growing William Hill’s online sports betting
market share grew 2.5 percentage

its customer base, up 21%, in the points between 2011 and 2012,
last year faster than any other operator

Sources:
1.Kantar Sport GB Syndicated Online Gambling Research Q2’13 Report (data up to June
2013) . Regular customers are defined as betting monthly.

2.GamblingData,




THE IMPORTANCE OF SPORTSBOOK

« Net revenue CAGR of 32% 2008-2012 H1 2013 net revenue by

product

- >1 million Sportbook active accounts

« ¢30% of Sportsbook customer revenues
are generated in gaming products

 Sportsbook App downloaded 1 million
times from the App Store

H Sportshook ®Casino
u Poker H Bingo

« Most widely used sports betting app, used
by 38% of UK sports bettors on iPhone

Sources:
1. Company data

2.0navo Insights




CUSTOMER ENGAGEMENT APPROACH

Awareness

Customer

Engagement
Cycle

Retention Conversion

Satisfaction
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ORGANISATIONAL STRUCTURE

Reporting

ATL Sl
Marketing Web analytics
and Brand CRM

Conversion, P
Creative, VIP Customer

7/ \ Design, | ' ~ Service
Payments Sports Poker

Online Casino Bingo
Marketing

Desktop
Mobile

Awareness

Acauisition Conversion S;gts:ra‘;:itcl)zn Satisfaction
Retention Retention Retention

Re-activation Re-activation
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TODAY’S PRESENTERS

Matthew

ATL Warner
Marketing Jamie Hart
and Brand Product and Customer
pricing experience

Casino

Alex O’Shaughnessy
Marketing

Juergen Reutter
Mobile




PRODUCT AND PRICING.

MATTHEW WARNER
DIRECTOR OF SPORTSBOOK OPERATIONS
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BREADTH AND DEPTH OF PRODUCT

. . Market leadi
» Market leading depth of markets since nurﬁLee, o??n_';,‘.-‘ij,;“r:;?.?:ts
2010 120 1
« 30% increase in football events traded 100 -
in-play in 2012 without dilution g0
65
2012 vs 2011 60 - 45
41 41
Events traded 40,604 +30% 40 -
18
Stakes £505.7m +31% 20 -
Gross win £29.8m +42% 0 NP
,,b@\z\\ Q)é&% 60\6""@ Q)“A\ @é@ Qo\‘@
. ™ 3
« Trading 45-50,000 football matches « N &

» Close to optimal scale on football matches

Sources: 7 5 5 C)
1.Company data: 2013/4 season, 3.00 pm match count, 3 Aug — 14 Sep 2013 WZ

2.GamblingData in-play tracker




TOTAL IN-PLAY: FOUR YEARS ON

2008 2012
Bets 3.2 milion 389 milion  +1,116%
Turnover £153m £953m +523%
Gross win £3.5m £46.0m  +1,214%

Gross win % 2.3% 48% +2.5 ppts




Man city [JEEEW Man utd

8] W. Rooney (87')

+1') R’ S. Agiiero (16, 47")

& S. Nasri (50') Full Time

Commen tary Statistics Team Lineups

@ Full Time

90+2'49" @B Goal Kick for Man

90+2'48" ¢= Clearance
Shot Off Target for Man City

90+2'47" ":
90+2'43"

~MANCHESTER
- HAD AT LEAST .
SECONDHALF GSDALS

Source: opta

-—

Utd
an Utd

Dangerous Attack by Man City

90+2'43" =) Attack by Man City

90+2'36" 4= Clearance an Utd

=LIVE STATS

X
R

W

NEXT PHASE:
EXPANDING NICHE

MARKETS

Five-minute markets
in-play, 1.5 million bets
this year alone

Specialist betting
opportunities used
prominently by Marketing,
e.g., Opta stats




PRICING POLICY: BEST PRICE THE FAVS

250 - Best price on the favourites
Q4 2012

* Price-led approach

 Focus on 60 minutes
before kick-off e

191
132

 Profitable through 100 -

. . 72

increasing acca 52

. 50 A
business s W
0 01 l3

English Premier Championship Spain Primera Italy Serie A
League

# William Hill = Betfair 4 Bet365 4 Paddy Power ®Ladbrokes

200 -

Wiz RILL




THE RIGHT PRODUCT AT THE RIGHT TIME

Volume of customer betting before 4 pm kick-off
(Man City vs Man Utd, 22 Sep 2013)

45% 1 42%

40% -

35% -

s, | 3pm-4pm
25% -

20% -

15% - 2pm-3pm
10% -

5% - 1pm-2pm
0% -

Up to 2 days before 1 day before The morning of 3 hours before

ity RILL




MARKETING.

ALEX O'SHAUGHNESSY
MARKETING DIRECTOR

Oitir7? RILL




COMMUNICATIONS OBJECTIVE

To communicate the benefits of our
products, prices and offers to the
right audience in the most
consistent, compelling, engaging
and relevant way.




BRAND VISION

What are our
‘bedrocks?’

What makes us different
from the competition?

Why should people
believe us?

TRUSTED ACCESSIBLE VALUE .
Experienced & Knowledgeable Convenient, Anywhere Price competitive

EVOLUTIONARY RELEVANT ENJOYABLE .
Re-invention, New |deas Right for me, Right for now Absorbing, Involving
PASSION
makes us better



MEDIA SCALE

S VA{=[e]"3f-] No.1 Bookmaker Package 2013/14

BT Sport No.1 Bookmaker Package 2013/14

No.1 Bookmaker Package 2013




MEDIA: 21-22 SEP 2013

it WM v sTars . 32 press ads
e -5 | 26 5 Live odds and 98 o

4 OFTHE LASTS. = .. . \O : over 20 t|t|eS
MANCHESTER DERBIES (. mOblle prOdUCt TV adS §/4 MAN CITY 21110 DRAW MANUTD 11/4

HAD AT LEAST = NG o1 caiscona |~

SECOND HALF GOALS e | MEm | R

- Combined
' readership of

>34 million

Total impacts >5 million
ABC1 : 1.63 million

MORE
GAMES
COVERED.

» COUPONS FOR ALL
THE TOP LEAGUES,

THE FOOTBALL ZONE.
EVERY DAY.

oo ot ~ | 14 radio ads
‘ " Audience
0.5 million

! "'ﬂl

il
sy

gk

fii
e2ey

FEATURE | 21 UVE  "|GOALS *
WG]V \H I COUPONS. | COUPONS. | COUPONS.

4.1 million -

GET YOUR FOOTBALL _ ==

COUPONTODRY - 2,375 Retail coupon promo wonc s e

football insert patches = P
posters

itz RILL




MEDIA SCALE

itz HILL

3 million prospect

B >55 million online emails
| s banner impressions l q 70,000 followers
./ reached

G | 49,000 SMS messages
450,000 mobile J—
banner impressions n 1,556,700 paid posts

Tlizy) RILL

177,500 views on VOD

—

iz HILL




EVOLVING THE MARKETING MIX

H1 2013 Online marketing mix

* Improvements within existing
media technology

 New and emerging media

« Changing consumer behaviour angd
channel devices

® Offline campaigns @ Online campaigns
u Pay Per Click m Affiliates

« Shared learning across the globe | ...




TV INNOVATION

« Leading exclusive live odds development for 2013/14

» Selling range of markets in addition to changing perception
« Delivering against our objectives and values

» Further developments underway

ez || P STATS Gtz R

UTD VS CITY' e € 3 OR MORE . e
4 OF THE LAST 6. . . \o 2ND HALF GOALS .
MANCHESTER DERBIES : — :

HAD AT LEAST ‘ o=

SECOND HALF [?OALS | 4 / '_l

Source: opta

-—
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ONLINE INNOVATION

* Improved Ad Serving and DSP Media
— Increase ROI by maximising media to target
existing and potential customers (RND)
— DSPs enable targeted scale

* Increasing use of VOD

— VOD media is now comparable to digital TV You
channels
— Change perception in addition to driving = amnet
response
« Scaling Social
— Advanced targeting and leveraging U n

exclusive content




MOBILE INNOVATION

« Mobile Media

— Growing DSPs e
— Emerging ad formats m;,s,mm
— Premium Partnerships '
— Leveraging NFC technology with Android BET £25
GETAEZ
: FREE BET
* Owned Media

— Multi-channel promotions s
— Owned app media platforms




MOBILE.

JUERGEN REUTTER
DIRECTOR OF MOBILE

Oitir7? RILL




STRONG STRUCTURAL TRENDS IN MOBILE

Smartphone Penetration Across the EU5 Countries
sour

‘ce: comScore Mobilens, EUS, 3 Month Avg endingDec 2012, 13 + Gl°bal Internet DeVlce sa[es

Bl INTELLIGENCE

We are here
Units 1,50,000000

1,000,000,000

500,000,000

200 2001 2000 2000 2004 2005 2006 2007 2008 2009 2010 2011 20126 201 2014 2015 20169
Seurce

Tablet sales

Ad formats - Q2 2012
Total - $8.7 billion**

vodaf.

}4H1

Sunday 21 April

mSearch

Sta nd back WiFi mDisplay / Banner

uClassifieds

approaching = Digital Video

5 i s going Underground and wil be avallable uLead Generation
throug s00n, including on the platforms.
e for everyone al summer. ’ )
Find out more about the rollout at tfL gov.uk/wifi 2 #Mobile
®Rich Media
u Sponsorship
= Email

WiFi coverage, 4G networks Mobile advertising Mobile CRM




100% -

80% -

60% -

40% -

20% -

0% -

Changing customer usage of channels

—PC+Smartphone+Tablet

—Smartphone+Tablet
—PC+Tablet

—PC+Smartphone

—Tablet only

—Smartphone
only

—PC only

Q22012

Q22013

Sources:
1.Kantar Sport GB Syndicated Online Gambling Research
Q213 Report (data up to June 2013)

2.Company data

INCREASING IMPORTANCE OF MOBILE

More than half of online
customers also using mobile

Number of regular mobile users
has grown 138% to 1 million

23% gamble via a tablet
Multi-channel = multi-product

Demographic profile now closer
to PC users

- 59% ABC1 (PC: 59%)

-  87% male (PC: 78%)

- 62% aged 18-34 (PC: 47%)




TAKING OVER THE LIVING ROOM

Device Preferences Throughout the Day Tablet

Most Weekday Tablet Usage Occurs Between 8pm and 9pm
« The new PC

Tablets popular

PCs dominat at night - Taking over media

g workna? consumption during
| Mobiles brighten } evenings
g | - Importance of market
; depth
g
| o« | _  Smartphone
i O @0@‘\@\ S w0 @ o Onthe move
@ o KW AT W S e ™ S N . .
TG g s N Q_d%‘\ R - Quick bets/quick

<& singles as key feature

Witz RILL




ON THE GO...

Locked SIM =

2

Locked

pr—=
Cancel

Perth

roniteiraci

W'Hampton

Race
navigation

SIM

Locked SIM = 10:30 7 53% @4

Horse Racing
— o

Quick Single

Phiz - Win

3:10 Newmarket

10
Total Stake: 10.00

00

Total Estimated Return: 40.00

=
B ineia
8 Radi

Listen to radio

AT HOME...

< s

Bot Slip Open Bets

Highiights Your bet Sip Is currently empty
wan e
Man U v Wast Brom - M Bomng
et il
-y
Vitarest v Espanyol - Vch Bereng
o Mencity s

Aston Vil v Man ity - Match Betiog

ng

Boruasia Dortmuna vaarres
Baruasia Dorimund v Freburg - M Betirg

Beyorn icn
Bayorn i v Wolsburg - MatchBatig " o b | e

Foyunoord
Feyenoors ¥ Dorarach - Makh Betig

5 Soutempton
Souhampton v Crystal Pince - Vatcn Beng

e
Swanses  Arsanai - Maich Soting

Show Al »

itz WL

More rom Wisiam Hil Man Utd v West Brom Bet Siip Open Bets

™
m Oewsmies | S scorerand Comers | &) Gouts | 1 Gosi T B e s o e e

HENERSHCN N NEREN RGN

an Utd Oraw
e @

Rooney 1o Score & Man Utd to Win cn ozng
5

Most popular

nelka to .mr;;‘m- Brom to Win i ":::m 7:°
bets and events __ B =

e West Brom
Jra—

1

Robin van Wayna Oanny i Marousne Nani
Persie Rooney Welbeck  Hermander Felluin 0.00

2. Choose Cormeet Score

Man Ut West Brom

HERSRENC R NENEN NG N |

r
\
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MOBILE USER JOURNEY: ACQUISITION

Acquisition targeting iIPhone optimised Leading directly to
through Facebook Mobile Facebook advertising Apple App Store for
(Manchester “Fan”, campaign to download download

iPhone user) William Hill app




MOBILE USER JOURNEY: RETENTION

wilGIBTE... & L 18:00 v =

WITEL GSM & C )
- 2% m

LS,

Sunday 22 September

Sports.

. LS Addicts
¥% Video highlights just in for Man:
Manchester Utd

“William Hill” Would Like to

Send You Push Notifications
L)

Cit
William Hill 4 OF THE LAST |
illiam Hil
Notifications may include alerts, H y " 0 HAD AT LEAST 3 SECOND.
anchester Derbies hz

sounds and icon badges. These can

Top Bets In-Play Highlights

be configured in Settings.
— Football »
Don't Allow OK

ity - Manchester Utd [2]-0 00 HT a5 Match Betting Live

Toure
Cardiff vs Tottenham

ts 37m ago More Bets
hlights just in for Manchester City -
er Utd

o 6/5

20 HT 45 Match Betting Live

Man City vs Man Utd
More Bets L) il

0 Match Betting Live

Opt-in request for Second half in-play Push notification
William Hill push offer via push leading directly to in-

notifications to notification five minutes play offer
communicate in real- into half-time break

time

Wiz RILL




CUSTOMER EXPERIENCE.

JAMIE HART

DIRECTOR OF CUSTOMER EXPERIENCE AND
INNOVATION

Otz HILL




Sportsbook CRM Review — The New Football Season.

Engagement

Aftercare

Creative

YOUR TICKET TO
THE MOST EXCITING
SEAFAA EviEn

Target Groups

High Value football customers.

24 distinct customer groups.

High Value football customers.

Received DM v No DM testing

72 individual customer groups.

48 segments identified and
targeted within football
customer group.

26 distinct customer groups

who have registered, but not
placed a bet.

6 customer groups targeted
daily, driven by customer
behaviour.

Customers who benefit from
football concessions

— —

12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28

Matched bet offer, based on value >

Non Direct Mail Customers- Matched bet offer, based on value >

Direct Mail Follow-Up Matched bet
offer, based on value

Product messages. Event driven, around football matches >

Feel good messaging to customers who have received a free bet. >

Wit/ RILL




RP Rating sP
® Bapak Pesta 0 @y
2 4 Stott, Kevin/ Rysn, KA @ 9/2 611 SP
Form: 6-7824 Age: 2 Weight: 8-S Spotiight
‘@ Ad Vitam 0 @2
10 (2) Allsn, D/ Brittsin, M @ 11/2 61 1112 SP
' Form:2508-2 Age: S Weight: 3-8 Spotight
L] L] L]
Communit [ip Advisor sz =
— =
7 ® Silvs, R Ds/ Quinn, J J 51 1112 61 SP
(o Form: 490347 Age: S Weight: 8-12 Spotlight
I .
Over half a million profil ted [Tipcrecyvee e 280
ver nait a milion proties create cheely Wee Red O o1 7 s || s
. Form: 11412- Age: S Weight: 3-8 Spotlight
6,000 t d —
, ips a da e
_ an 101 sp
gy .
Age: € Weight: 8-12 Spotlight
2 million tips to dat s
iion tps 1o date
Fowler 2 @#1
Juisms, | 81 91 1011 SP
i Age: 4 Weight: &-7 Sootlight
- Just the start .
i us e stiar ior P
| spors [Fasino | _Poter | Games | vegas | Livecasino | skl | singd su O] 121 o se
Horse Racing ® Tennis ) Cricket < Greyhounds .
Age: § Weight: 9-2 Spotlight
American Football Boxing Golf Lotteries Politics
Baseball Cycling Handball Motor Racing Pool that = “6
Basketball Darts Ice Hockey Motorbikes Rugby League J = @ 1 2/1 SP
In-Play Betting In-Play Schedule WHTV Live Streaming  Radio/Podcasts Tip Advisor .
rm.... — Age: S Weight: 9-3 Spotliaht
! ® Hellbender =l )
Jamie H (York) # Edit My Details . . _—
Bet Slip Open Bets (6] ‘ n 8 (2 Tessdale, Shirley/ Haris, Shaun 1811 161 1411 Sp
=2 a@ OO T Live Tips 5 Form: 235879 Age:7 Weight: 311 s
Bookie and punter. Some live insight, some industry N . =] m orm N e el v Seoticht
knowledge, some stable connections. Mg ieiICielE oN
- onaynever
Go Annie
@ 81 (Win market) 4:50 Chepstow & ;‘ 9 (10) McDonsld, P/ Carr, Mrs R @ 2211 201 161 Sp
= = 7~ ~ —— m :m Form: 051670 Age: S Weight: 8- Sootlight
Following Followers Tips My Tips My Winning Tips What's Hot | big chance if runs to form 5« @ Maillot Jaune E “1
TOP TIPPED SELECTIONS FEATURED TIPS @ 92 (Wi market) 500 A A " :am .9;4:?1&5 3PW ight: 5.7 1o zon e P
orm: ge: eightt Spotlight
Match Betting: Shinnik 310 =
1 Match Betting: Chelsea Shinn v g Troy Boy D
Ste: ik hav. 4 home form go close -
s o g = oo & oong oy once 14 (1) Hart J Bastiman, R 1611 251 sp
taking 17 points out of 24, failed to Chestnut Ben 8 (48 R
S L e o st i Form: 78-440 Age: 3 Weight: 8-5  sootiant
2 Match Betting: Barcelona team siting bottom of the league
v B: na with 1 win in 14 and losing € out of =
e Drive Home 0
- Lo e e e oo e v =
of 14, 4 of them away. 4 (13) Tresnor, B/ Wilson, N 14/1 251 2811 SP
3 Win: The Hejp}hew . Form: 77-409 Age: € Weight: 8-2 Spotiight
@ys 714 ®2 T4 v&Folowing

777 Ik



INNOVATIONS

Cash In My Bet

Live from December 2012 on football alone
*Over £30m of bets cashed out so far
*Up to 10,000 unique accounts cashing out per day

ﬁ Greater engagement over
weekends and at match time

« Coming next: expansion across all sports




INNOVATIONS

FLEXIBLE FRONT END
New CMS
Openbet independence

-

» Device agnostic

* Responsive design

* Personalisation

* Improved search

* Fully integrated gaming

* Fully pushed

* Fresh customer-centric navigation

PROGRESS

« Self contained dev cells

» Technology enablers delivered
« Darts live

» Other sports to follow

* Replicating innovation in Australia
- Faster!




sportingbet

a 3

AP Greyhounds

Betting

# Al Betting & Horse Racing & Football

Next To Jump
Eagle Farm: 5 Angle Park: 4 Warrnambool: 5 Penrit
* < * 1m 34s 4 2m 34s 4 4m 24s * 8m 24 >
Highlights
: 15:23 Eagle Farm: 5 (1m 34s) v s
Live Betting | 4 , . . = & i) 5
______________ St Vincent Hospital (Bm75) 1200m Slow(6) B
ﬂ’_—r , No  Runner Wl - Fixed - - Best Tote -
ST ' (BR) Jockey, Trainer = Win Place Win Place
i \
""" ﬁ1 1 Patties Mate
;| 220362 e 320 125  440° 280 1
Resuts | (5 G Goold, Shane Baring 15 &
""""""" . ' (5)
1 Patties Mate
B 220160 15 320 125 4400 2380 !
(5) G Goold, Shane Barling 15 ﬁ
(5)
1 Patties Mate
G 22291, 3y, 62k 15 320 125 4400 280 !
(5 G Goold, Shane Barling 15 ‘
(5)
12 Run Full Racecard
12 Run

&' American Football

Memsie Stakes (Caufield: 8)
31 Aug, 16:50

Log In Join Now

A’ Athletics

Featured Events

FOX SPORTS 1 bl

Atlantic Jewel makes

24 her long-awaited return
7 " in the Group One
Memsie (1400m) at

Caufield on Saturday
with an unbeaten record
in 7 starts
Patties Mate
22291, 3y, 62kg 3.20
G Goold, Shane Barling
Patties Mate
22291, 3y, 62kg 3.20
G Goold, Shane Barling
Patties Mate
22291, 3y, 62kg 3.20
G Goold, Shane Barling
Full Racecard

Yz, |11




