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Established in 1934, we opened the doors of our first shop in 1966.



| WANT OUR BUSINESS TO
MAKE A POSITIVE
DIFFERENCE.
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WE HAVE A PRESENCE

IN OVER 2300 COMMUNITIES

AROUND THE UK AND...
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FROM MODEST WE RESPECT AND VALUE
BEGINNINGS THE UNIQUE NATURE
IN JERMYN STREET, OF EACH OF THE

LONDON WE COUNTRIES WE OPERATE
NOW OPERATE IN IN

NINE DIFFERENT
COUNTRIES ACROSS
FOUR CONTINENTS.







William Hill is a people business.
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e 16,078

FACT: 13,480 work in the UK and almost a quarter of our colleagues are aged 18 - 24.




“] ABSOLUTELY LOVE
GOING TO WORK, I
ALWAYS HAVE. IT NEVER
FEELS LIKE GOING TO
WORK, MORE LIKE AN
EXTENSION TO MY HOME.
MY SHOP HAS A REAL
VALUE BECAUSE IT°S A
MEETING PLACE, MY
CUSTOMERS ARE LIKE MY
FRIENDS.”

JULIE.

Shop Manager, Hunslet, Leeds

FACT: No William Hill employees are employed on ZERO hour confracts.
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THE OPPORTUNITY TO
DEVELOP AND
PROGRESS MEANS
OUR PEOPLE CHOOSE
TO STAY WITH US

LONGER.

CURRENTLY AROUND 1,500 OF OUR TEAM HAVE BEEN
WITH US FOR MORE THAN 20 YEARS AND WE’VE 47
PEOPLE WHO'’VE BEEN WITH US FOR OVER 40 YEARS!

FACT: There’s much, much more to a job at William Hill than you think. FACT: The average length of service of our shop managers is 14 years
and our customer service assistants stay with us for around four years.




We are proud of our diverse feam.
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“l WAS LOOKING FOR
A COMPANY IN WHICH
| COULD GROW AND
DEVELOP AND FORM

A STRONG CAREER.
EIGHT YEARS ON, THE
SUPPORT, GUIDANCE

AL L SEAN JOINED US IN
Tl 2007 AS A CUSTOMER

SERVICE ASSISTANT,
N A AGED 22.

SEAN

Area Operations Manager - West Midlands and Wales



OUR COMMUNITY. | 25

OUR

OMMUNITY

We know that for our business to thrive the communities where we
operate need to thrive too. Vhich is why our colleagues up and down
the country are committed to working in partnership with local people 1o
make a positive difference and improve local neighbourhoods.

We want to invest back infto the communities that our people and our
customers are part. So we actively support and promote local causes and
tfake action on local issues.
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WE OPERATE IN
HUNDREDS OF
COMMUNITIES ACROSS
THE WORLD AND

WE BELIEVE IN

MAKING A POSITIVE
CONTRIBUTION IN ALL
OF THEM.

LAST YEAR OUR
AMAZING COLLEAGUES
RAISED NEARLY
£220,000 FOR GOOD

CAUSES.

THEIR EFFORTS HAVE MADE A REAL DIFFERENCE. HERE’S
HOW THEIR HARD WORK HAS HELPED:

BUILDING A SCHOOL LIBRARY REGENERATION
PROJECTS TOY DONATIONS PROVIDING BOOKS FOOD
DISTRIBUTION TO THE HOMELESS INTERNATIONAL AID
SUPPORTING YOUNG PEOPLE COMMUNTIY CLEAN
UPS DONATIONS TO LOCAL CHARITIES PROVIDING
EMPLOYABILITY SKILLS
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CLOSE TO HOME WE
REMAIN COMMITTED
TO WORKING IN
PARTNERSHIP WITH OUR
NEIGHBOURS IN THREE

KEY AREAS:
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AND FURTHER AFIELD
WE CONTINUE TO
SUPPORT OUR PROJECT
IN AFRICA.
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SAFE SECURE

We want our customers to have the very best experience when they
visit us, in shop or online, which is why: We are a founding member of
The Senet Group, we invest more than any other bookmaker in research
info responsible gambling and we use fechnology to give customers the
tfools and information to help them make informed choices about their
gambling.

Regulation brings significant benefits: in addition to the tax revenues it
generates and the employment it creates, it provides a fair and open
system for customers, reduces crime and protects the vulnerable.

In 2014 we: infroduced 'Set Your Limits’, committed 20% of our advertising
space to responsible gambling information and stopped advertising
gaming machines in our shop windows.
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THE ACTION WE HAVE
TAKEN WITH OUR
COLLEAGUES AND
PARTNERS OVER

THE LAST SEVEN YEARS
HAS SEEN...
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2015

WE’LL
CONTINUE TO WORK IN
PARTNERSHIP WITH OUR
PRIMARY AUTHORITY

TO IDENTIFY FURTHER
OPPORTUNITIES TO KEEP
OUR CUSTOMERS AND
COLLEAGUES SAFE.




Let’s talk about

GAMBLING!




The average stake on a gaming machine is £5.13.

LESS THAN 1%

Under 1% of the adult population experiences
problems with their gambling.
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In 2014 we facilitated 7,736 self-exclusions.
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The average session length on a gaming machine.
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73% OF US DO IT!

That's 35.5 million adulfs in the UK who gamble.
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5,339 TIMES A DAY.

The number of compliance
checks our teams carry out.
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WE WANT HAVING

A FLUTTER TO BE A
FUN AND ENJOYABLE
PASTIME. SO WE GO
ABOVE AND BEYOND
TO ENSURE THAT OUR
CUSTOMERS KNOW
THEIR LIMITS AND TO
STOP WHEN THE FUN
STOPS.
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2 I STOPS @

gambleaware.co.uk
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SO, IN CONCLUSION...

MY TEAM AND | ARE VERY PROUD OF WHAT HAS BEEN ACHIEVED
SO FAR, BUT WE KNOW THERE IS ALWAYS MORE THAT WE CAN
DO.

| KNOW FROM ENGAGEMENT WITH COLLEAGUES, REGULATORS
AND PARTNERS THAT THEY WANT TO BE ASSOCIATED WITH A
COMPANY THAT UNDERSTANDS ITS IMPACT ON SOCIETY AND
LOOKS TO MAKE A POSITIVE DIFFERENCE.

AS YOU WOULD EXPECT OUR BOARD HAS ALSO SET
EXPECTATIONS AROUND GOOD CORPORATE BEHAVIOUR. SO
WE WILL CONTINUE TO STRIVE TO IDENTIFY AREAS WHERE WE
CAN IMPROVE.

FOR EXAMPLE...




To find out more visit williamhillthefacts.com or follow us @williamhillplc

Wiz RILL

Detailed business performance can be found within the 2014 annual report which can be found at www.williamhillplc.com




