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DISCLAIMER

The following presentation and information relating thereto (including any oral or written statements provided in connection herewith] (the “Presentation”) are being made available for information and discussion purposes
only and should not be relied upon. No liability, responsibility, representation or warranty of any kind is expressed, assumed or implied by 888 Holdings plc (together with its affiliates and subsidiaries, the “Company”] or by any
other person with respect to the matters set out herein, including, without limitation, for the accuracy, interpretation, application, sufficiency, use or the reliability, adequacy, completeness, achievability or reasonableness of
any statement, claim, purported fact or financial amount, prediction, projection, estimate, forecast or expectation or figure quoted or of any other information contained herein or of the assumptions or information on which
any such information is based (together referred to as “Information”] and the Information has not been verified by the Company or any other person. Accordingly, neither the Company nor any other person shall be liable for
any direct, indirect or consequential loss or damage suffered by any person as a result of relying on any statement in or omission from this Presentation and any such liability is expressly disclaimed. The Presentation does not
constitute an offer to sell shares or other securities or the solicitation of an offer to buy shares or other securities, nor shall there be any offer or sale of shares or other securities in any jurisdiction in which such offer or sale
would be unlawful prior to registration or qualification under the securities laws of such jurisdiction, nor shall anything in the Presentation constitute or form part of any legal agreement, or any offer to syndicate or solicit any
offer to syndicate any loans.

In addition, matters discussed in the Presentation may constitute ‘forward-looking statements’ regarding the Company and its future business. Such statements are not historical facts and may include opinions and
expectations about management’s confidence and strategies as well as details of management’s current views with respect to future events and financial and operational performance. These forward-looking statements
are subject to numerous risks and uncertainties, not all of which will be exhaustively explored in the Presentation or elsewhere. Accardingly, such statements should not be regarded as representations as to whether such
anticipated events will occur nor that expected objectives will be achieved. All forward-looking statements in the Presentation are made on the date hereof and for the avoidance of doubt neither the Company nor any
other person undertakes to review, correct or update any such statement made or any other Information to correct any inaccuracy or reflect events or circumstances after the date hereof or to reflect the occurrence of
unanticipated events. For the avoidance of doubt, neither the Company nor any other person accepts any liahility in respect of any such forward-looking statements.

In this Presentation, the Company relies on and refers to certain information and statistics regarding the markets and industries in which the Company competes. Such information and statistics are based on the Company’s
management’s estimates and/or obtained from third-party sources, including reports by market research firms and company filings. While the Company believes such third-party information is reliable, there can be no
assurance as to the accuracy or completeness of the indicated information. The Company has not independently verified the accuracy or completeness of the information provided by the third-party sources.

The Information is not intended to be the basis of any evaluation by any person or any recommendation by the Company or any other person to any person to proceed with any transaction. Any recipient hereof should make its
own independent assessment of, and investigation into, the matters contained herein and any information on which the Information is based.

The Presentation in certain jurisdictions may be restricted by law and persons into whose possession this Presentation comes represent and warrant and undertake that [i] they are able to receive this Presentation without
contravention of any unfulfilled registration requirements or other legal restrictions in the jurisdiction in which they reside or conduct business, [ii] they have read, understood and agree to comply with the contents of this
disclaimer, including the obligation to keep this Presentation and its contents confidential, (iii] if they are in the United States, they are qualified institutional buyers; (iv] if they are in member states of the European Economic
Area (EEA] they are a “qualified investor” within the meaning of Article 2(1](e] the Prospectus Regulation (Regulation [(EU) 2017/1129]; and [v] if they are in the United Kingdom, they are “qualified investors” within the
meaning of Article 2(e] of the Prospectus Regulation [Regulation [EU) 2017/1129] as it forms part of UK domestic law by virtue of the EU (Withdrawal] Act 2018, who are also [x] “investment professionals” specified in Article
19(5] of the Financial Services and Markets Act (Financial Promotion] Order 2005 and/or (y] they fall within Article 49(2](a] to [d] of such Order. This Presentation must not be acted or relied on in a jurisdiction by persons who
do not satisfy the foregoing requirements applicable to that jurisdiction and any investment or investment activity to which this Presentation relates, is available only in a jurisdiction by such persons who meet the foregoing
requirements applicable to that jurisdiction, and will be engaged in, in each case, only with such person.

This Presentation may contain trademarks, service marks, trade names and copyrights of other companies, which are the property of their respective owners, and the Company’s use thereof does not imply an affiliation with,
or endorsement by, the owners of such trademarks, service marks, trade names and copyrights. Solely for convenience, some of the trademarks, service marks, trade names and copyrights referred to in this presentation may
be listed without the TM, @ or ® symbols, but the Company will assert, to the fullest extent under applicable law, the rights of the applicable owners, if any, to these trademarks, service marks, trade names and copyrights.
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888 IS ONE OF THE WORLD’S LEADING ONLINE BETTING
AND GAMING COMPANIES

PROPRIETARY TECHNOLOGY POWERING REGULATED MARKET LEADERSHIP DATA-DRIVEN INVESTMENTS DRIVING
PRODUCT-LEADERSHIP SUPPORTS GLOBAL DIVERSIFICATION SUPERIOR ROI
» Highly scalable and secure proprietary platform » Licensed in 16 jurisdictions worldwide » Al-powered marketing machine optimizes
* 5 key product pillars: Safety; Usability: Content-rich; . Focus on regulated markets, with 76% 01-21 revenue  ©  ©' conveness and drives efficient CPAS
Entertainment; and Scalability L from regulated or taxed markets . » Broad range of channels, supported by years of data,
> Full end-to-end product suite across casino, sport, . . . knowledge and expertise
_ :» Continued market share gains across some of the : _ o
poker and bingo : : » Enhancing LTV and building loyalty through brand,

most competitive regulated markets
product and content, not bonuses

Poker
7%

SAFER GAMBLING AT THE
LONG-TERM GROWTH IN DEPOSITS [ HEART OF THE BUSINESS

» Safer. Better. Together. strategy and 8 key
: commitments to drive higher standards

L 400%

350% ®m Regulated Markets

L 300%

250%

D 200%
150%
100%

Bingo 4%

Non-Regulated Markets : _ . _
: » Control center product provides industry-leading

transparency and tools

Casino
70%

50%
0%

13579M135798MM135791M13579M1357981M135791

2015 2016 2017 2018 2019 2020



COMPETING IN A RAPIDLY EVOLVING
MARKET THROUGH B2C AND B2B

LARGE US ONLINE SPORTS BETTING OPPORTUNITY FOR SI SPORTSBOOK - LARGEUSiGAMING OPPORTUNITY FOR 888 & SI SPORTSBOOK

> Sl Sportsbook will initially be available in 4 states, with cumulative population of ~25M > Sl-branded wagering in S| Sportsbook states

> 888 expects to add further market access agreements, adding 2-4 new states per year > 888 casino and poker
: > B2B poker and casino

MARKET SIZE: MARKET SIZE:

~$0.6 BILLION ~S1.1 BILLION
MARKET
ACCESS CUMULATIVE CUMULATIVE
ABREEMENTS MARKET SIZE: MARKET SIZE:
IN PLACE -
IMMEDIATE ~$1.2 BILLION ~$4.0 BILLION
OPPORTUNITIES
1N . PRIORITY STATES TAM PRIORITY STATES TAM
FUTURE — 7 ~$4.4 BILLION ~$5.6 BILLION

OPPORTUNITY

LARGE LONG-TERM
TAM OPPORTUNITY

LARGE LONG-TERM
TAM OPPORTUNITY




NO ONE COVERS IT LIKE
Sports lllustrated
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THE TRUSTED LEADER

& MOST ICONIC, IMPACTFUL
NAME IN SPORTS MEDIA
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ATTRACTIVE CPA

Historic brand with over
30 million monthly unique
visitors, providing a large,

low-cost acquisition channel

LEADING BRAND

Nationally recognized

sports media brand,

with over 70+ hillion
global media impressions

DIVERSE ASSETS

Access to a wide range of ABG
assets and digital channels;
World-class proprietary online
betting and gaming
technology platform

ALIGNED
INCENTIVES

Sports lllustrated becomes a
minority owner of the venture”

EXCLUSIVE

S| Sportsbook will be the
exclusive betting provider with
an official presence on all Sl
properties, with deep integrations
to provide low-friction access to
wagering opportunities

*All subject to regulatory and other conditions
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Formation of joint venture between 888 Holdings ("888"]) and Sports Illustrated [“SI”) owned by Authentic Brands
Group ["ABG”] for sports betting and interactive gaming in the U.S.
Long-term agreement, up to 20-years in duration [including extension)

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

S| to receive 4.99% equity interest for no cash consideration

S| to receive options to acquire an additional 5% stake for $15m, and a further 5% stake for $25m

S| to receive performance related warrants to increase total potential ownership to 19.99% [pre-dilution]
All subject to regulatory and other conditions

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Exclusive rights for Sl digital channels, Sports Illustrated, and associated brands for sports betting and igaming
S| Sportsbook will become the primary sports betting brand
Brand license to include sports betting, casino and poker in the U.S. with an option for Canada

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

COMMERCIAL
AGREEMENTS

v

v

Exclusive integration into Sl digital assets, providing contextual and relevant wagering opportunities
Brand license, minimum guaranteed marketing spend, and CPA payable to SI

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo



SCALABLE
TECHNOLOGY
Proprietary, scalable and resilient in-house technology, proven
across multiple territories and millions of customers

—

LEADING
BRAND
Unique sports brand,

with 30M unique
monthly digital users

SPORTS ILLUSTRATED

GROWING
MARKET
ACCESS

Plans to roll out across more states
in the coming months and years

FIVE PILLARS TO
DRIVE MARKET SHARE &
SUPPORT ROBUST GROWTH

3
MY BETS | $151.85

Q @ Q O

N-PLAY DASKETDALL SOCCER FOOTOALL TEMHIS

Win wilh your Free Bet & we'll give you onother
until your streak runs out 2

PRODUCT -
LEADERSHIP |

P
=Y Swipe here to view the most N | w
WY popular bets right now.

Leading sports, casino and poker
products, with ability to customize
and tailor to local preferences

i See how many users bocked the selection here i

# POPULAR EVENTS

@ LIVE  Brighton & Hove Albicn v Crystal Pal.. A& -

() 13.00 Del Potro, JM v Nadal, R >
[}‘-* 13:35 John Deers Classic Eﬂ 4
C.‘; 14:30 Ostapenko, | v Kerber, A A S
U P E R AT I U N A L (D 1430 Georges, J v Wiliams, S >

EXPERTISE

Efficient and data-driven decision making,

) rooreaLL

. . . Sprend Total m
with 20+ years of operational expertise
55 0470 ..
Cleveland Browns @ -no -100
15:00
Houston Texans 5K U 4 70 T

no -110



. AUTHENTIC Authentic Brands Group (ABG) is a brand development, marketing, and enfertainment company, which owns a portfolio of global
A B R A N D S media, entertainment, and lifestyle brands. The mission of ABG is to evolve, transform and reimagine our brands through innovative
- . G R O U P business models,powerful storytelling, compelling content, and immersive experiences.

250M +

Total Social
Media Followers

ST0B+

Gross Merchandise Value*

Monthly Unique
Web Visitors

200M +

Stores Annual Engagements

248

Lifetime Youtube
Video Views

Global Partners

*2020E 8



SPORTS ILLUSTRATED IS AN AWARD-WINNING MEDIA ENTERPRISE AND
CULTURAL TOUCHSTONE THAT HAS BEEN THE GOLD STANDARD IN SPORTS
JOURNALISM FOR MORE THAN SIX DECADES. FOUNDED IN 1954, SPORTS
ILLUSTRATED IS ONE OF THE OLDEST CONTINUOUSLY-PUBLISHED SPORTS
MAGAZINES IN THE WORLD AND AN INDUSTRY LEADER THAT SHAPES THE

DEEPER NARRATIVE AROUND SPORTS AND ATHLETES WITH
AN AUTHORITATIVE VOICE, IN AN HONEST WAY.

OUR GOAL IS TO TAKE THE STORIED MEDIA BRAND AND BUILD THE PREEMINENT
MULTI-FACETED AND MULTI-PLATFORM SPORTS ENTERPRISE IN THE WORLD.
BY PRIORITIZING CLASS A CONTENT AND A “ONE-TEAM” CULTURE, SPORTS
ILLUSTRATED UNDER ABG IS EVOLVING INTO THE 21ST CENTURY VERSION OF

[HE MOST TRUSTED NAME IN SPORTS.



MERGING THE
WORLDS OF
SPORTS, CULTURE,

AND ENTERTAINMENT

A POWERROUSE

Sports
Iustriated
THE AUTHORITY IN SPORTS
CULTURE AND ENTERTAINMENT

Undisputed leader in sports journalism
with unprecedented history, insight,
analysis, photography and stories.

A FAST-GROWING
TOP 10 SPORTS WEBSITE

Unmatched access with up-to-the-minute
sports news and coverage, entertaining
stories and thoughtful analysis.

SWIM

AN ICONIC MEDIA FRANCHISE

Showcasing beauty from around the globe, ST
Swimsuit stands as one of the most recognizable
and influential symbols of pop culture.

Sports
Ilustrated
SPORTSPERSON
of the YEAR %5

THE MOST PRESTIGIOUS HONOR
IN ALL OF SPORTS SINCE 1954

A celebration of the spirit of sportsmanship

& achievement, this awards event generates

massive buzz, spotlighting greatness inside
and outside the competitive arena.

THE BETTING DESTINATION

SI’s unique destination for all things
betting, gambling, & wagering.

BUBB clgus
: LOYAL READERS

ANNUALLY

UNIQUE
MONTHLY
VISITORS

DAILY WEBSITE
CLICKS DRIVEN
FROM SOCIAL
PLATFORMS

ONLINE & VIDEO
IMPRESSIONS

SPORTS ILLUSTRATED
- Kbl

COMING 2021!




MONTHLY UNIQUE

VISITORS

' urning fim s
BVID- 1% paree, but Ehey've axili the favorites in o iormidsble
o

Offenae in Win Ower Tibsna

1/8M

TIJTAL SOCIAL

MEDIA FOLLOWERS®

*Includes all handles across platforms

AVERAGE REACH PER PIECE

OF INDIVIDUAL CONTENT

PIECES OF ORIGINAL SOCIAL

CONTENT PUBLISHED ANNUALLY

n



PRINT SUBSCRIBERS (2020])

HOUSEHOLD INCOME

28.21%
26.61%

306.50% COLOR KEY

$0 - $50K

$50K - $100K
$100K - $200K

2013 DATA SIS

23.2%

FEMALE

76.8%

MALE

JUNE 2020-JUNE 2021

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

14.23%

RENTAL

85.77%

HOMEOWNER

2013 DATA

TRAFFIC SOURCES AS % OF UNIQUE USERS

10 SI.COM
3.5% 1

APPROXIMATELY

(0%

OF TRAFFICTO SI.COM
IS CUSTOMER-INITIATED

40.6%

COLOR KEY
ORGANIC
REFERRAL

DIRECT
SOCIAL

APRIL-0CT 2020

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

USER DEMOGRAPHICS

SI USER AGE DISTRIBUTION (AS % OF USERS)
30%

25% 23.20%
20.20%

20% 18.23%
15.90%
15%
11.35% 11.12%
10%
5%
0%

S

18-24 25-34 35-44 45-54 55-64 65+

JUNE 2020-JUNE 2021

12



218%

92%

THE S| CONSUMER 1S...

?B% MORE “KEL;YTDWAEER BX PER YEAR THANTHEAVER;\BE CONSUMER
(2% JXPER YEAR

29% (X PER YEAR
53% . 4XPERVYEAR

=90 76%

59%
93%

20%
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92% MORE LIKELY T0 VISIT BETTING WEBSITE | X IN PAST 30 DAYS

SI'USER LIKELIHOOD OF HAVING SI'USER LIKELIHDOD OF 0
WAGERED IN PASTTZ MONTHS AR HII Tl BETTINS 2]8 A] MORE LIKELY TO VISIT BETTING WEBSITE @ X IN PAST 30 DAYS v

SOURCE: COMSCORE 13



1K IV

POISED TO SCALE UP IN US, S| SIGNIFICANTLY ENHANCES BRAND POSITION

ROUTE TO MARKET 888 B2B 888 B2C S| SPORTSBOOK
eansreemonsy | (YUY G | YUY | UUOD
e | UV | WUV | YU
Tt | UUY | YUY | YUY
& YIY1Y,
wuLTIeLE consuer & Y YIS




SUMMARY

EXC

ITING LONG-TERM POTENTIAL WITH

WORLD-RENOWNED TECHNOLOGY & BRAND

. $10bn market opportunity based on priority states

- Partnership with iconic sports brand to drive penetration in sports betting

- Wor
. Mar

d-class proprietary technology and products for sportsbook, casino and poker

ket access and launch plans in place for 4 states with S| Sportsbook

. Expect to add further market access and aim to launch in 2-4 new states per year

. Strong B2B position with industry leading multi-state poker network, with 2 new

stat

es coming online in the coming months

15






MEDIA

The heart & soul of Sl for
65 years - deep, investigative,

CONTENT SERVICES
_— B WG
‘;-1.-.4_ ; *Z =

authoritative journalism
supported by up-to-date news
and stats accessihle from

any device at all times

S| STUDIOS

Partnership to create film,
television, podcasts and other

long-form content at the highest
levels of Hollywood and the
entertainment industry

BOOKS

Bringing the photography

and staries of Sl to life in
complimentary formats through
strategic publishing deals

NEIL LEIFER

Sl has acquired the photography
callection of the most pralific
sports photographer of all time

ESI| (coMING SOON)

Redefining sports, fans and
athletes - eSl will be our home
for one of the fastest growing
“sports” in the world

PROSPECTS

PROSPECTS
BY SPORTS
ILLUSTRATED

Top-tier youth sports tournaments
ANELCOME TO PROSPECTEL across North America reaching over
100K kids and families per year

SI TIX

Launched June 2021

in partnership with
Venmo, sitickets.com is
a revolutionary ticketing
platform that will bring
fans off of the pages

and into stadiums
S| SPORTSBOOK

Launching in Q3 2021 in
partnership with 888.

S| SHOP

Launching in 2021, this
ecommerce marketplace will be
a hub for sports-related merch

— COMING SOON -
Sports lllustiated

FITNESS

EVENTS & EXPERIENCES

S| THE PARTY

The Party fuses the world of
sports and entertainment
as only Sports Illustrated
can with a VIP Saturday
Night event each Super
Bowl Weekend

THE SPORTS
ILLUSTRATED
AWARDS

A multi-platform year-end key
tentpole of SI's experiential
program awarding top honors
in the sports world

S| CIRCUIT SERIES

This event, kicking off in October
CIRCLIT 2021 in Austin at COTA for the
' SERIES U.S. Grand Prix, features the
AUSTIN - TEXAS launch of Club SI, an immersive
hospitality suite giving guests a
high-performance experience

— COMING SOON -

HOTELS

GALLERY

FOO0D «BEVERAGE

THE MOST TRUSTED NAME IN SPORTS 1S A 360° GLOBAL
ENTERPRISE THAT SITS AT THE INTERSECTION OF SPORTS,
CULTURE, LIFESTYLE, AND ENTERTAINMENT.

CONSUMER PRODUCTS

MITCHELL & NESS

S| apparel featuring NFL, MLB, and NBA
collections retail placement at Fred
Segal, Pacsun, LIDS, other key retailers
as well as e-comm marketplaces

BEASTIN

High-end collaboration that
launched in August 2020 and sold
through a majority of styles of the

limited edition capsule within the
first month on the market

S| SWIM

= Swimwear collection strategically
launched exclusively an SISwim.
T ) com in June 2020. Over $1Min

sales in first 5 months

SPORTS
ILLUSTRATED
NUTRITION

Complete line of supplements
and sports nutrition for the
athlete in everyone

THE SI1 COLLECTION

Apparel & accessories collection for
men, women, and kids launching Q4
2021 with major retailer
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A LEADING GLOBAL ONLINE BETTING AND GAMING COMPANY

B2B

]
[N =
[— R . ' ' .
g > Provide sports betting and online casino using proprietary platform 888 supplies poker and casino services to licensed operators
. . . . » 888 currently operates the only multi-state poker network
— > 888 has control over marketing, customer retention, and bonusing , , ,
— » 888 typically does not pay upfront operator license fees or bear any marketing expenses
p~ > Paya % NGR fee to the license holder in exchange for market access — working capital efficient
m . 1
= (typically a land-based casino] » Receive a royalty based off NGR
> B2C operations will be under both Sl and 888 brands » 888’s proven B2B capabhilities enable it to broaden its reach across multiple states

'f

AVERAGE
MONTHLY

ACTIVE
PLAYERS

+44%
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THANK YOU

1 SPORTS ILLUSTRATED
iaed 888 SEFiRisE UK




